
ISSN 2522-4115 (print)	 ВІСНИК УНІВЕРСИТЕТУ ІМЕНІ АЛЬФРЕДА НОБЕЛЯ.
ISSN 2522-9133 (online)	 Серія «ПЕДАГОГІКА І ПСИХОЛОГІЯ». ПЕДАГОГІЧНІ НАУКИ. 2020. № 1 (19) 

GAME TECHNOLOGIES AS A MEANS OF FORMING THE READINESS OF FUTURE MARKETERS 
FOR TEAM INTERACTION IN THE PROCESS OF PROFESSIONAL TRAINING

Olha A. Hrom, Postgraduate student at the Department of Innovative Technologies in 
Pedagogy, Psychology and Social Work at Alfred Nobel University (Dnipro). 

E-mail: olha.hrom@gmail.com
ORCID ID: 0000-0003-1107-1229
DOI: 10.32342/2522-4115-2020-1-19-17

Key words: participants, group, team interaction, game technology, result.

The article is devoted to the formation of readiness of future marketers for team interaction by using 
the game technologies. The meanings of such concepts as “game technology” and “team interaction” was 
analyzed.

The use of game technologies in order to form the readiness of future marketers for teamwork 
is considered in the work as a system of measures aimed at developing effective interaction in a group 
of people in the organization, which allows to form and activate social and psychological competence, 
psychological readiness of both the leader and employees to team interaction with the aim of optimization 
of their activity.

The expediency of using game technologies to form the readiness of future marketers for teamwork 
in the process of professional training was substantiated which contributes to the stability and duration of 
the acquired cognitive activity, increases the effectiveness of learning not due to the amount of information, 
but due to the degree of its assimilation.

Attention is drawn to the fact that in the process of selecting game technologies it is necessary to 
be guided by the features that are related to the methodological aspects of psychological and pedagogical 
research in education. The author presents a list of socio-psychological conditions for the effective 
introduction of game technologies in the practice of HEI.
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