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DIDACTIC POTENTIAL OF YOUTUBE CHANNELS FOR ENHANCED
ENGLISH LANGUAGE LEARNING IN NON-LINGUISTIC PROGRAMS

Modern teachers of foreign languages, working in non-philological specializations, face the challenge
of diversifying didactic materials. The emergence of Web 2.0, technological advancements, and the
information age present a plethora of opportunities to facilitate engaging, efficient, and high-quality
English language learning for both educators and students.

The purpose of the article is to provide an in-depth analysis of English-language YouTube vlogs
encompassing a diverse range of topics, intended for learners of various demographics, including age,
gender, socioeconomic background, and English proficiency level. The study explores the potential of
integrating these YouTube channels into classroom and independent learning activities for students enrolled
in non-philological programs.

Methodology: the research employed a multi-pronged approach. An analysis of existing literature on
the research topic provided insights into the current state of mobile learning research, both domestically
and internationally. A descriptive method enabled the researchers to synthesize the experiences gained
during the exploratory phase. Finally, the synthesis of the gathered data facilitated the formulation and
execution of the research concept.

The study investigates the didactic potential of eleven YouTube channels for fostering English
language learning (as a second foreign language) among students in non-philological programs. A selection
of English-language vlogs has been analysed, encompassing categories such as everyday life (The Cottage
Fairy), education (Lindie Botes, Ruri Ohama, Reallife English), culinary arts (Delish), popular science,
(Geography Now, Smarter Every Day, Vsauce, Thomas Frank, Matt D’Avella), and culture and arts (Chris
Stuckmann). These vlogs cater to a broad audience, varying in terms of age, English proficiency level,
thematic focus, subscriber count, viewership statistics, and uploaded video content. The analysis revealed
that the proposed materials can be seamlessly integrated into the learning process for first-year students
categorized as elementary, pre-intermediate, and intermediate learners.

A unifying characteristic across the examined YouTube channels is the “edutainment” concept.
This approach emphasises the achievement of educational objectives by combining a gamified learning
experience with the instructional content itself.

The sheer variety of English language learning vlogs empowers learners to select topics that align
with their personal interests, preferred language complexity, and desired level of visual engagement.
Additionally, the content offers valuable knowledge for overall development. For educators, the primary
advantage of YouTube channels lies in their ability to illustrate key lesson topics with engaging video
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content delivered by native speakers or individuals who, like the students themselves, have learned English
and can offer practical advice.

Visual content ranks among the most effective pedagogical tools. Strategically chosen YouTube
vlogs can significantly enhance students’ vocabulary development, facilitate the acquisition of idioms and
colloquial speech patterns, improve pronunciation, strengthen linguistic competencies, and refine listening
and speaking skills. Furthermore, the broad thematic range of the content contributes to an expanded
worldview. Students gain exposure to diverse cultural aspects of other countries, acquire new knowledge
about the world, develop effective time management skills, and glean a wealth of valuable and engaging
information.

Keywords: YouTube Channel, teaching foreign language, the English language, competence, didactic
material, didactic potential, grammatical material, lexical material.

BanHoBa H.M., MeauHcbKa C.l., Bonoboesa A.O. AMaakTUUHKUIA noTeHuian KaHanis YouTube ana
PO3LUMPEHOrO BUBYEHHSA aHTNIACbKOT MOBM Ha HEMOBHMX NpOrpamax.

CyvacHuli 8UKnaoay iHO3eMHUX M08, W0 MPAUIOE HA Heinono2iyHUX creyianbHOCMAX, CMUKAEMb-
cA 3 HeobXxiOHicMI ypi3HOMAaHIMHeHHA dudakmuyHo20 mamepiany. Web 2.0, pozsumok mexHosoeili ma
iHhopmayiliHa enoxa AK Maka 8iOKpUBAOMb WUPOKi MOXAUBOCMI 0115 8uKaadayvie ma 3006ysadie y eu-
8YeHHI aHenilicbKoi Mo8uU YiKaeo, onepamueHo, AKIiCHO.

Memoto cmammi € aHani3 aHz1omosHuUx YouTube 8n02ie Ha pi3Hy memamuky, npusHaYyeHux 014 eu-
8YEHHA aHanilicbKoi Mosu 8i08idysa4yamu pizHO20 8iKYy, cmami, couianbHO20 Ma MamepianbHO20 CMAHO-
8uwWa, pigHa 80a100iHHA aHeniliCbKOK, MOX(IUBICMb BUKOPUCMAHHSA KaHanie YouTube 8 aydumopHili ma
camocmiliHili pobomi 3006ysauis HeginonoziuHux cneyiansHocmell.

Memodu docnidxceHHA: aHAni3 Oxcepesn 3 memu 00CAiIOHeHHA 00380/U8 3PO3YMImuU CMAH PO3pPo-
611eHOCMi MeMu, OCHOBHI HAMPAMU 8iMYU3HAHUX MA 30KOPOOHHUX 00CNiIOHEeHb MOBIiNbHO20 HABYAHHS;
onucosuli 0as moxcaugsicme y3azasnsHUmMu 0oceio, ompumaHuli y xo0i nposedeHHA po38iOKU; Memoo CUH-
me3y ompuMaHux OaHUX CIPUA8 YKAAOAHHIO KOHUeNyii 00caidxceHHA ma ii mineHH!o.

Posenadaemosca oudakmuyHuli nomeHyian 11 kaHanie YouTube npu sus4yeHHi aHenilicbKoi Mosu AK
Opyzoi iHozeMHoI 3006ysa4yamu HeginonoziyHux cneuiasbHocmel. [POAHANI308AHO HU3KY AH210MOBHUX
8ro2is, AKi MOXHa Knacugikysamu sk nobymosi (The Cottage Fairy), Has4yansHi (Lindie Botes, Ruri Ohama,
ReallLife English), kyniHapHi (Delish), Haykoso-nonynsapHi, (Geography Now, Smarter Every Day, Vsauce,
Thomas Frank, Matt D’Avella), kynemypHo-mucmeuyski (Chris Stuckmann). Lji eno2u po3paxosaHi Ha Hali-
PIZBHOMAHIMHIiWo020 2140a4a (3a 8iKOM, pisHeM 80/100iHHA AHaAiliCbKOi, MeMamuKoro, KinbKicmio nionuc-
HUKi8, nepeansdis, 8uknadeHuUx 8ideo). byao suU3HAYeHo, WO NPONOHOBAHUU Mamepiasn MOXHA M02iYHO |
npupodHo ssecmu 6 Has4anbHUl npoyec 300bysayie nepuwux Kypcy pisHie elementary, pre-intermediate,
intermediate.

CninbHo pucoro posenaHymux KaHanie YouTube moxHa ssaxcamu KoHuyenyito «edutainment», 3a
AKOI HABYAbHI Yini 00cA2aOMbCA WAAXOM NOEOHAHHSA i2p080i hopmu ma ocsimHboi cKnadosoi mamepi-
asny, wo po3enadaemeocs.

Bnioau 0518 mux, xmo susyae aHenilicoKy, skpali pi3HOMAHIMHI, 3080KU YOMY KOXEH MOXe subpamu
6:1u3bKy lloMy memamuky, piseHb cKnadHocmi Mo8u, ACKpasicme ma npusabaugicme KAPMUHKU MaA Ko-
pUCHiCMb KOHMeHmy 0714 3020/16H020 PO38UMKY. /1A 8UKAAOA4Ya Kopucme KaHanie YouTube nonsaae, ne-
peodycim, y MoXa1usocmi Npointocmpysamu 0CHOBHY memy, Wo 8UBYAEMbLCA Mi0 Yac ayOuUMOpPHO20 3aHAM-
ms, 8i0nNosiOHUM yikasum 8i0eo KOHMeHMoM 8i0 Hocia Mosu abo 8i0 MOOUHU, AKA MAK CAMO, AK i cmyodeH-
mu, sus4ana aHanilicbKy i Moxce Hadamu KOpUcHi mopadu.

BizyanbHuli KoOHMeHmM € 00HUM 3 Halibinbw diegux 3acobie HagYyaHHsA. 3a80AKU O0yinbHO NidibpaHum
YouTube snoz2am 3006ysayi Moxyms 3HA4YHO po3wupumu aAekcuyHull 3anac, 3aceoimu idiomu ma ¢pase-
0/102i3MU, MTPUMAMAHHI PO3MOBHOMY MOB/IEeHHIO, MOKPAWUMu 8UMOo8yY, Mo2aubumu niHeeicmu4Hi Komne-
meHMHoCmI, MOKPaWUMu HasuU4YKU ayoilo8AHHSA i MOBAEHHSA. Barausum YUHHUKOM € 36inbUWEeHHS Kpyeo-
30py, a0xe 3a80AKU WUPOKOMY MeMamuyHOMY po3Maimmio KOHmeHmMy cmyodeHm 3HalloMumasCA 3 pi3HU-
MU acrnekmamu Kysaemypu iHWUX KPaiH, 0i3HAEMbCA HOBY iHGOPMAUito PO c8im, HABYAEMbCA ONMUMAsIb-
HO opaaHizosysamu csili Yac ma ompumye 6a2amo 8aMcAUBUX i YiKaBUX 3HAHb.

Knroyosi cnoea: YouTube, memoOuKa 8UKAAOAHHA iHO3eMHUX MO8, aHesilicbKa mMosd, KomremeHm-
Hicms, QuoakmuyHuli mamepias, OUOaKmu4Hul nomeryias, epamamuyHull Mamepias, nekcu4Huli mamepian.

roblem statement. When considering the acquisition of a foreign language by
students of non-linguistic programs, it is crucial to have knowledge not only of
“institutional English”, but also an awareness of the existence of regional dialects
of English. This understanding is essential in order to effectively communicate with individuals
from various parts of the globe. The contributions made by English-speaking authors from
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different regions of the world can be immensely valuable in familiarizing oneself with the diverse
variations of English. By watching vlogs, individuals have the opportunity to comfortably learn a
foreign language without exerting excessive effort, while also enjoying content that aligns with
their personal interests. It is evident that English-speaking vloggers cover a wide range of topics,
leaving no subject untouched.

Analysis of latest research and publications. YouTube channels have been a focal point of
interest for both national and international researchers. Several studies have delved into this
topic. For instance, 0.V. Chorna, in her research on the utilization of online learning tools for
German language acquisition, highlights that integration of ICT enhances educational opportu-
nities and broadens the scope of the educational domain. She emphasizes that publicly accessi-
ble resources like e-mail, blogs, forums, online applications, and video hosting platforms can be
applied to build open learning environments and facilitate education [0.V. Chorna et al., 2019].

H. Arndt and R. Woore conducted a study comparing the effectiveness of vocabulary acqui-
sition through English-language written blogs and video blogs. The findings revealed that learn-
ers experienced similar levels of incidental vocabulary learning from both reading blog posts
and watching video blogs. Additionally, the study suggested that different types of vocabulary
knowledge were acquired from each medium. Specifically, written blog entries were found to en-
hance orthographic knowledge more than video blogs. Moreover, there was some preliminary
evidence indicating that video blogs facilitated better retention of the target words’ grammati-
cal functions and improved recognition and recall of their meanings [H.L. Arndt, R. Woore, 2018].

In their study, K.O. Portugal, S.D. Arruda and M.M. Dias analysed YouTube as a platform for
informal learning. They highlighted the fact that a considerable number of users dedicate their
time on YouTube to watch videos that have the potential to be educational. The researchers
view YouTube as “a specific case of a general learning venue, which consists in a learner, some
knowledge and a source of knowledge, along with their relationships” [K.O. Portugal, S.D. Arru-
da, M.M. Dias, 2018]. This perspective underscores the significance of YouTube as a medium for
acquiring knowledge and expanding one’s learning experiences.

Souhila Bennaceur and Lydia Allali, in their study on YouTube channels as a teaching mate-
rial for Master One (M1) level students, underscore the significance of their research by inves-
tigating the impact of Educational YouTube channels on the development of learning self-confi-
dence among Master One (M1) students. Additionally, they seek to understand the attitudes of
Master One (M1) learners towards the utilization of this platform. Lastly, the study aims to an-
alyse the role of educational YouTube channels in enhancing students’ learning self-confidence
[S. Bennaceur, L. Allali, 2021].

S. Vodneva, T. Klets, O. Malysheva, N. Presnyakova, and M. Starovoitova researched the
potential use of digital technologies in the educational setting. The authors stated that digital
technologies can serve as a comprehensive tool for teaching foreign languages in higher educa-
tion institutions. They emphasised the importance of seamlessly integrating traditional teaching
methods with information and communication technologies, as well as ensuring the methodical
organization of the educational process. The findings from the pedagogical experiment demon-
strated the effectiveness of applying information and communication technologies to enhance
students’ learning outcomes, boost motivation for foreign language acquisition, and create a
conducive environment for developing students’ speaking skills, independent learning abilities,
and self-regulation [S. Vodneva et al., 2021].

Identification of previously unaddressed components within the overarching issue. Ex-
panding the range of instructional resources is a pressing concern for contemporary foreign lan-
guage educators who instruct students in non-linguistic programs.

The purpose of the article is to provide an in-depth analysis of English-language YouTube
vlogs encompassing a diverse range of topics, intended for learners of various demographics,
including age, gender, socioeconomic background, and English proficiency level. The study ex-
plores the potential of integrating these YouTube channels into classroom and independent
learning activities for students enrolled in non-philological programs.

Methodology: the research employed a multi-pronged approach. An analysis of existing
literature on the research topic provided insights into the current state of mobile learning re-
search, both domestically and internationally. A descriptive method enabled the researchers
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to synthesize the experiences gained during the exploratory phase. Finally, the synthesis of the
gathered data facilitated the formulation and execution of the research concept.

The current state of technological advancement in the online realm, coupled with the in-
formation age we currently reside in, presents ample opportunities for enhancing the methods
of teaching English and expanding the range of educational tools that facilitate more effective,
efficient, and engaging foreign language learning. While the didactic potential of English-lan-
guage guides and mobile applications for language acquisition has already garnered attention
from researchers of this problem [O. Kyrylova, N. Blynova, V. Pavlenko, 2023; H.M. BanHoBa,
H.€. Moniwko, 2021, 2022], the exploration of English-language vlogs on YouTube remains an
area that requires further investigation. This is because video channels on this platform offer
an extensive array of content, which not only aids in the optimal comprehension of foreign lan-
guage materials but also enables learners to acquire valuable skills and abilities demonstrat-
ed by the vlog hosts.

Presentation of the main research material. For our research, vlogs were chosen based on
criteria including thematic focus and content, level of English proficiency required for compre-
hension, the specific style of the author/host, and the overall usefulness of the content for view-
ers learning English. A total of eleven YouTube channels were reviewed.

The Cottage Fairy vlog offers a unique and engaging approach to English language learning
through its visually compelling storytelling format. Each video presents a self-contained narra-
tive divided into three distinct parts, culminating in a thoughtful conclusion and a moral lesson.
The vlog’s creators skilfully blend captivating storytelling, evocative musical accompaniment,
and a visually immersive backdrop to transport viewers to a specific time and place.

The vlog is created by Paola, who resides in a secluded rural area in a small cottage, and she
discusses commonplace occurrences in her immediate environment.

The Cottage Fairy channel has 1.49 million subscribers and 180 videos at the time of re-
search. The information about the channel states: “Salutations! Welcome to my little country
cottage. Here | share little artistic vignettes from my world living as an artist in rural Washington
State. Etsy shop” (https://www.youtube.com/TheCottageFairy).

The videos from this channel create an immersive experience that transports viewers to
Victorian Britain. The content creator discusses the necessary steps for leading a fulfilling life,
provides a detailed tour of her home, and emphasizes the importance of finding inner peace and
aligning oneself with the world around them as a means of escaping the fast-paced nature of
modern society. Several of these videos have garnered immense popularity, with titles such as
“How | take care of myself living alone” amassing 4.3 million views, “The Beauty of an Ordinary
Life” accumulating 3.9 million views, and “What | Learned from Living in a Rural Cottage” receiv-
ing 2.9 million views. Other notable videos include “A Quiet Day Spent Alone — Inspiration for
Simple Living” with 1.7 million views, “Tour My Completed Cottage” with 1.5 million views, “How
I make a living — according to my country cottage” with 1.3 million views, “l got married! — a little
countryside farm wedding” with 1.3 million views, “My Life is Changing (and so is this channel)”
with 1.1 million views, and “Choosing the Country Life — a bit about me” with 1 million views.

The videos are an excellent resource for acquiring new vocabulary and expressions com-
monly used to discuss daily routines and ordinary activities.

The Geography Now viog serves as a platform where individuals from various countries
and cities come together to share insights about their respective regions. In essence, it provides
a genuine portrayal of the world, as locals discuss their homelands first hand, offering an authen-
tic perspective on the unique characteristics of each place.

Geography Now, a YouTube vlog with over 3.29 million subscribers worldwide, offers a cap-
tivating exploration of geography through its extensive library of 713 videos. The authors of the
channel note: “Welcome to Geography Now! This is the first and only YouTube Channel that ac-
tively attempts to cover profiles on every single country of the world. We are going to do them
alphabetically so be patient if you are waiting for one that’s down the road. CONTACT US if you
are from a country that is coming up!” (https://www.youtube.com/GeographyNow).

Nevertheless, not all viewers may find the channel appealing due to the rapid speech of the
video participants, the abundance of artistic elements in the broadcast, and the presence of rath-
er harsh jokes. The videos are characterized by high levels of energy, with the hosts displaying
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unrestrained gestures, facial expressions, and a wide range of language techniques. The creative
team behind the vlog has clearly put in a lot of effort. The channel provides content on:

¢ Oceania (Tonga, Solomon Islands, Palau, Papua New Guinea, Samoa, Kiribati, Marshall Is-
lands, Micronesia, Nauru, New Zealand, Australia, and Fiji);

e South America (Bolivia, Argentina, Peru, Brazil, Chile, Colombia, Ecuador, Guyana, Suri-
name, Uruguay, and Venezuela);

¢ North and Central America (Belize, Barbados, the Bahamas, Antigua and Barbuda, Cana-
da, Cuba, the Dominican Republic, Costa Rica, Salvador, and Grenada);

¢ Central and Western Asia (Bahrain, Azerbaijan, Armenia, Afghanistan, Georgia, Iran, Iraq,
Israel, Jordan, Kazakhstan, Kuwait, and Kyrgyzstan);

e European countries (Albania, Andorra, Austria, Bulgaria, Herzegovina, Belarus, Belgium,
Croatia, Cyprus, and the Czech Republic);

¢ African countries (Algeria, Angola, Benin, Botswana, Burkina Faso, Burundi, Cameroon,
Cape Verde, the Central African Republic, Chad, Congo, and Comoros).

A number of videos received millions of views, e.g. about Congo (1.3 million), Algeria, Be-
larus (1.9 million each), Bulgaria (2.4 million), Austria (2.3 million), Armenia, Azerbaijan (2.1 mil-
lion each), Brazil (2.5 million), Belgium (2.6 million), Chile (3 million), and Croatia (3.5 million).

The vlog covers a wide range of topics, but it is the materials about Israel, Canada, and Af-
ghanistan that particularly capture the attention of the audience. These three countries have
garnered significant interest, with Israel leading the pack at 6.3 million views, followed by Cana-
da at 3.9 million, and Afghanistan at 3.7 million.

Each 15-minute video is packed with valuable information, making it a great resource for
those interested in studying different countries. We believe that students who have a strong
command of English, at a level no lower than B2, will be able to fully appreciate the content of
this vlog.

Destin, an engineer, serves as the host of Smarter Every Day. The show’s motto, “Explore the
world through science”, encapsulates its purpose. Each video not only presents visually stunning
imagery but also offers a concise scientific explanation of the phenomena being discussed. This
resource offers a wide range of vocabulary to describe objects in the world around us. The host,
who s also the blog’s author, delves into detailed explanations of how various mechanisms operate.

As of now, the Smarter Every Day channel has garnered a total of 11.4 million subscribers and
has uploaded 374 videos. The creator of the channel highlights: “I explore the world using science.
That’s pretty much all there is to it. Watch 2 videos. If you learn something AWESOME, please
subscribe if you feel like | earned it.” (https://www.youtube.com/smartereveryday). The channel
was established on April 4, 2006, and has accumulated a total view count of 1,180,337,757. The
extensive viewership and subscription numbers suggest that the vlog offers a substantial amount
of content. The videos are organized into thematic playlists for easy navigation and exploration:

e Everything About Eclipses (11 videos);

Manufacturing Series (11 videos);

Prince Rupert’s Drop Deep Dive (8 videos);
Farming Deep Dive (7 videos);
Photography (9 videos);

US Coast Guard Deep Dive (5 videos);
Baseball Cannon (4 videos);

Smarter Every Day Privacy Series (1 videos);
Landing to the Moon (10 videos);

Nuclear Submarine Deep Dive (9 videos);
Social Media Misinformation (6 videos);
Great Barrier Reef (8 videos), etc.

At the time of the study, there were a total of 22 playlists available on the channel.
Nevertheless, this represents only a fraction of the content that Destin has created. In addition
to this channel, he also manages a second one called “Smarter Every Day 2”, which boasts an
impressive 655 thousand followers.

The videos that have garnered the most views cover a wide range of topics. These views are
in the millions. For instance, the video “Tattooing Close Up” has accumulated 86 million views
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over a span of 9 years, while “How Houdini Died” has reached 32 million views. Furthermore,
both “AK-47 at 27,450 frames per second” and “The Backwards Brain Bicycle” have each amassed
30 million views.

Lindie Botes, a South African presenter, has acquired a profound understanding of the
English language since her early education. With a genuine desire to assist fellow beginners, she
generously imparts her own experiences, accomplishments, and innovative ideas. The primary
emphasis of her channel lies in fostering conversational skills, thereby providing a valuable
platform for learners to practice and enhance their communication abilities.

The channel was registered in Singapore on September 11, 2013. 332 thousand viewers
subscribed to the vlog. It is possible to view 425 videos there, and the videos have received
32,220,679 views. The author emphasizes: “Hi! I’'m Lindie. | make videos about language learning
and healthy mindsets. Subscribe for videos of my learning methods, app reviews, progress
updates and more.” (https://www.youtube.com/LindieBotes)

Since the author is a polyglot, it is not surprising that the content is divided according to the
languages that Lindie studied, namely: Spanish, English, Thai, Hungarian, Japanese and Korean.

The videos in English discuss the tools that proved most beneficial for Lindie in her language
learning journey. They also provide guidance on learning a foreign language from the comfort
of one’s home, effectively managing time for language learning, common mistakes made by
self-learners, the ideal mindset for efficient and proficient language acquisition, strategies
for learning a language without an English-speaking environment, and tips for native English
speakers seeking to enhance their language skills.

The videos that have garnered the most attention is those that focus on the topic of
learning a foreign language without the assistance of a native speaker, with a total of 224,000
views. Additionally, videos discussing the methods of learning multiple languages simultaneously
have gained significant traction, accumulating 426,000 views. Furthermore, videos addressing
the dilemma of selecting a language for learning purposes have also attracted a considerable
audience, accumulating 314,000 views. The vlog’s content is captivating, as it offers valuable
insights into the intricacies of language acquisition.

The presenter employs a simplistic language style, making the information easily
comprehensible to viewers. Moreover, the advice provided in these videos regarding the
nuances of learning foreign languages is both appropriate and logical, ensuring that viewers
receive practical guidance in their language learning journey.

Chris Stuckmann’s vlog will interest those who like computer games, movies and anime
(https://www.youtube.com/ChrisStuckmann).

Chris Stuckman’s channel was registered on January 6, 2011. Today, the vlog has 2.04
million subscribers who can watch 1768 videos. The total number of views is 751,660,211.

The channel’s creator is a qualified reviewer of Rotten Tomatoes, the renowned English
film platform. Through meticulously crafted presentations in his videos, he discusses films, fan
theories, and much more. Given the widespread popularity of learning a foreign language, it
comes as no surprise that the channel has garnered a sizable following. For English learners, the
channel serves as an excellent resource to enhance vocabulary, refine pronunciation, immerse in
the language’s culture, and gain insights into movies, games, and cartoons.

The content is divided into the following categories:

¢ Special videos (clips dedicated to the acquisition of a million subscribers by the channel,
stories about the specifics of the film critic’s work, the author’s life story and his development
as a professional film critic, stories about his DVD collection, personal rating of scary movies);

¢ Video games (reviews of games about Spider-Man, Star Wars, Legends of Zelda, Resident
Evil are provided);

¢ Analysed films (“Once Upon a Time in Hollywood”, “2001: A Space Odyssey”, “Blade
Runner”, “It Comes at Night”, various parts of the “Star Wars” saga, etc.);

e Anime reviews;

¢ Fun reviews of popular movies;

¢ Special editions for Halloween.

The number of views for videos can greatly differ. The Battle for Earth movie review received
the highest number of views, reaching 2.1 million. It was followed by videos discussing the issues
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with action movies, which garnered 3.7 million views, and videos addressing the problems with
horror films, which accumulated 3.4 million views.

Overall, the content provided is captivating, enjoyable, and educational. As the author
analyses popular culture content, individuals seeking to enhance their English proficiency will
find it accessible and enriching. They will have the opportunity to learn valuable insights, amusing
perspectives, and expert opinions from a professional critic.

Delish, a cooking-focused vlog in English, caters to the culinary enthusiasts. When acquiring
a foreign language, culinary art becomes one of the most sought-after subjects. The proficiency
in effectively communicating in food establishments relies on a diverse vocabulary encompassing
dish names, recipes, culinary techniques, as well as practical knowledge such as dining etiquette
in foreign countries, selecting high-quality ingredients, and budget-friendly food choices.
Additionally, Delish also explores intriguing aspects of the culinary industry.

The channel was incorporated in the United States on December 10, 2014. The number of
subscribers today is 1.23 million. It is possible to watch 3,502 videos, and the number of views at
the time of research was 313,134,016.

The authors note: “Not much of a cook? That’s ok — because Delish isn’t ‘just’ recipes. We
equally celebrate those who love to cook and those who just really love to eat. Wherever you fall
on that spectrum, you’ll find your people here. Delish is made up of our awesome test kitchen
staff and hosts: catch Justin and Brooke walking you through classic recipes that have been
tested dozens of times while watching Adriana eating her way through America’s most famous
adventure theme parks. Feeling nostalgic for restaurants from your childhood? Julia tries every
chain restaurant’s menu (we’re talking, like... every menu item) and tells you which is really
worth it. Watch Jackie tour the nation’s top stadiums while Rome shows how farm ingredients
make it to your table in Farm to Table” (https://www.youtube.com/delish).

The channel features multiple individuals demonstrating simple cooking techniques,
critiguing nearby eateries and food franchises, discussing the preferred meals of notable figures,
such as rovyalty, and providing tips on preparing large quantities of food without breaking
the bank. The content is presented in a highly casual style, characterized by expressive facial
expressions, lively gestures, vibrant cinematography, and mouth-watering footage of dishes —
all aimed at engaging viewers who enjoy this informal approach to interaction between creators
and viewers. The videos are both informative and entertaining, offering a colourful and engaging
viewing experience. The number of views varies from a few million (5.1 million for the video “I
made 8 dinners for two people from 25 dollars”) to several thousand (5.1 thousand views of
“How people are made”).

“Our World is Amazing,” proclaims Michael Stevens, the creator of the YouTube channel
Vsauce. Established in the summer of 2010 and registered on July 30, 2007, Vsauce has amassed
a remarkable 21 million subscribers and boasts a library of 509 videos that have been viewed a
staggering 3,694,048,469 times (https://www.youtube.com/vsaucel).

Michael Stevens is characterized as “an expert in bringing science into everyday life”, a
very charismatic presenter who conducts episodes in a provocative manner, using, for example,
such expressions as “You are a piece of meat located around a central hole” (video “How many
holes in the human body?”). Some of the topics may seem complicated, or, on the contrary, very
simplistic. Michael encourages the viewers to show curiosity, ask questions, and be eager to hear
comprehensive answers. The content is grouped under several headings:

¢ Mind Field (3 seasons);

Knowledge;
Space;

Human behaviour;
Earth.

Thematic videos are very successful, for example, the videos “The Power of Suggestion” (89
million views), “The Banach — Tarski Paradox” (43 million), “Isolation”, “What will we miss?” (32
million each), and “How Earth Moves” (28 million views). Videos last 15-20 minutes.

The popular science format aligns perfectly with the concept of “edutainment,” which in
our view contributes to the significant number of views. Additionally, the charisma of the host,
interesting material, and original presentation play a significant role. For those learning English,
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the vlog’s appeal lies in its wide range of topics, providing the opportunity to learn about various
phenomena and consequently acquire vocabulary across many themes.

Ruri Ohama is a Japanese-Turkish vlogger who has carved a niche in the realm of
business English education. Her YouTube channel, established on December 2, 2017, in the
United Arab Emirates, has amassed a loyal following of 1.27 million subscribers. Despite
a relatively modest video count of 149, Ohama’s content has garnered an impressive
56,427,529 views, a testament to her engaging and effective teaching style (https://www.
youtube.com/RuriOhama).

The channel is almost entirely in English. The host shares her experience of studying a
foreign language with the audience. Therefore, those who want to follow the same path can
familiarise with Ruri’s experience.

Thevideo leaders are as follows: “How | Learned English by Myself for Free without Studying”
(2.6 million views), “Why You Understand English, but can’t Speak Fluently” (6.3 million views),
and “For Those Who Feel Like Giving Up — My Story” (428 thousand views). Videos last 12-17
minutes. The author not only furnishes instances of using the English language, but also extends
psychological assistance to individuals who have encountered challenges during the process of
acquiring English proficiency.

Thomas Frank provides the following channel information: “I make videos that help you
be more productive — whether you’re in high school, college, university, or the real world.
That includes study tips to help you learn faster and ace your exams, advice on destroying
procrastination, reading and note-taking strategies, and more. You can’t prove that | don’t fight
bears in my spare time. The duties: | currently upload 3 or 4 videos a month. A weekly podcast
Sometimes | interview people, sometimes my friend Martin co-hosts the show with me. Lots
of blog posts 10 years’ worth, in fact — many of which | wrote when | was a college student”
(https://www.youtube.com/Thomasfrank).

Registered in the United States on December 3, 2006, the channel has 2.97 million fans, 278
videos, and 178,254,459 views.

The material is organized according to a number of headings:

¢ Notion Tutorials and Templates (tutorials, templates, and other tips about Notion — my
favourite productivity app);

e How to work from home;

o Effective studying and learning;

e Master your money;

e Productivity, Habits, and Defeating Procrastination (Build strong habits, eliminate
procrastination and distractions, and learn how to focus on your work more effectively. This
playlist is dedicated to videos based on productivity-related subjects);

e Earning A’s — Improving Test and Exam Grades (Tips on how to study for final exams,
tests, and quizzes. Learn how to beat test anxiety, stop making stupid mistakes and errors, and
prepare and revise effectively);

e Apps, Websites, Tools, and Other Resources for Students (Videos pointing you to all
sorts of resources you might find helpful — apps, sites, gear, textbook deals, whatever).

The videos with the biggest quantity of views are as follows: “5 Rules (and One Secret
Weapon) for Acing Multiple Choice” (4.3 million views), “How to Make Yourself Study When You
Have Zero Motivation” (3.7 million views), “7 Things Organized People Do That You (Probably)
Don’t” (3.1 million views), and “10 Books Every Student Should Read” (1.7 million views).

The author embodies the qualities of diligence, organization, and enthusiasm, serving
as a role model for others. Through his teachings, he enlightens viewers on effective time
management, enhancing memory function, and developing personalised memorisation
systems that contribute to a more efficient organisation of their lives. His channel offers
practical study strategies, valuable tips, useful apps, and printable resources that aid in
optimising time management skills. The primary objective of his endeavours is to liberate
viewers from the clutches of procrastination and disarray. The vlog comprises a series
of instructional videos aimed at guiding individuals towards a better life and facilitating
the acquisition of English language skills through the implementation of personalised and
efficient learning schemes.
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ReallLife English was created for those who do not like to learn English using traditional
methods, which involve memorising vocabulary, grammar and doing numerous exercises.
Instead, viewers are offered dynamic, easy-to-understand, entertaining lessons.

“Every week we create lessons that guide you beyond the classroom to SPEAK English
naturally and confidently, connect to the world, and use your English as the doorway to your
greatest life. SUBSCRIBE so we can help you reach the next level with your English. Improve your
comprehension of fast English and speak anytime, anywhere for FREE” (https://www.youtube.
com/ReallifeEnglish1).

The channel was registered in Spain on March 3, 2012. To date, 789,000 people have
subscribed to the vlog, who are able to improve their English level thanks to the posted 356
videos, the popularity of which is evidenced by the number of views — 21,504,885.

The videos are divided into two categories:

¢ Real English Podcast;

¢ English Fluency Coaching.

The number of views varies from 1 million (“How | Understand 100% What Natives Say”) or
909 thousand (“How You Can Become a Fluent English Speaker”) to 17 thousand (“15 Stranger
Things About American Culture”). The average number of views is 80,000.

The material is created not only to enhance the English proficiency of the audience but
also to improve their general well-being. This is accomplished through a video that discusses
the importance of setting goals correctly, staying motivated, and developing productive
habits. Vocabulary acquisition is facilitated through the edutainment method, which presents
information in an engaging video game format and provides examples of words and expressions
from well-known films, TV series, cartoons, and songs.

Vlog by Matt D’Avella. The author is known for his honest documentaries about the
minimalist lifestyle.

“Hi, my name is Matt. | made a documentary a few years back called Minimalism that
trended on Netflix and now | make YouTube videos. Some people (Jeff) would consider this a
huge step backwards and a massive failure (Jeff) but I'm honestly pretty happy with how things
turned out... If you like learning about things like minimalism, happiness, productivity, biceps,
dodging existential dread, eating food ... or overthinking everything, then you’re in the right
place. Please subscribe so my mother-in-law thinks this is a better career choice than being a
doctor” (https://www.youtube.com/MattDAvella)

The author registered the channel on July 25, 2011 in the United States of America. At the
time of the study, the vlog contained 424 videos that had been viewed 295,882,934 times. The
number of subscribers was 3.78 million people.

The content is divided into categories:

e 30 Days Experiments;

e Minimalism;

e Productivity;

e Habits;

¢ Life Changing Advice.

Among the leaders of views are the following videos: “One Day in the Life of a Minimalist”
(17 million views), “I Quit Sugar for 30 Days” (10 million views), “12 Habits That Changed My Life”
(6.9 million views), “I Took Cold Showers for 30 Days” (6.5 million views), “My Simple Productivity
System” (2.3 million views), and “How One Habit Changed My Life” (1.9 million views).

Matt characterises his videos as moderately entertaining. Nonetheless, his content is highly
educational, engaging viewers with a practical focus. This platform offers a valuable opportunity to practise
authentic spoken English. It assists in shaping a constructive mindset and a proper approach to learning.

The straightforward and lucid language used by the creator enables viewers to refine their
English skills and acquire beneficial life skills related to self-management and a healthy lifestyle.

Conclusions. The preceding discussion has explored several YouTube vlogs that can serve
as valuable supplementary resources for non-English majors seeking to enhance their English
language proficiency. These vlogs, representing diverse genres and approaches, offer engaging
and effective ways to supplement traditional language learning methods and foster a deeper
understanding of the English language and its nuances.
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The analysed YouTube channels can be classified (quite tentatively, without claiming to be
comprehensive) as follows:

¢ Household (The Cottage Fairy).

e Educational (Lindie Botes, Ruri Ohama, ReallLife English).

e Culinary (Delish).

e Popular science (Geography Now, Smarter Every Day, Vsauce, Thomas Frank, Matt
D’Avella).

e Cultural and artistic (Chris Stuckmann).

The Cottage Fairy YouTube channel (https://www.youtube.com/TheCottageFairy) offers
a delightful and unique approach to English language learning, particularly for those who
appreciate a leisurely, contemplative style of instruction and a Victorian-inspired aesthetic. Its
soothing and serene videos introduce viewers to everyday vocabulary in a captivating manner.
The presenter’s language is simple, well-balanced, and easy to follow, making it an excellent
choice for learners seeking a gentle and engaging language learning experience.

Geography Now presents a unique perspective on travel blogging through its platform
on YouTube (https://www.youtube.com/GeographyNow). It invites individuals from diverse
regions across the globe to share their insights on captivating destinations within their respective
countries. As the channel showcases a wide array of countries and their inhabitants, the language
used is vibrant, and the videos are infused with humorous anecdotes. However, this casual
approach may occasionally hinder the clarity of the content presented in the videos.

Smarter Every Day (https://www.youtube.com/smartereveryday) caters to the inquisitive
individuals who seek to expand their knowledge not only in foreign languages but also in
discovering new and intriguing aspects of the world. The author provides a very wide range of
thematic video selections, which attracts users.

Lindie Botes (https://www.youtube.com/LindieBotes) is a multilingual individual.
Consequently, the content creator imparts her journey of language acquisition, uncovering
the key motivations for success, and recommending the most effective language learning
applications, according to Lindie’s perspective.

Chris Stuckmann, a renowned content creator on YouTube (https://www.youtube.com/
ChrisStuckmann), provides a wide range of content encompassing movies, video games, and
anime. Due to the significance of these subjects, his channel has gained immense popularity
worldwide. For English learners, Chris’s vlog holds great value as it not only aids in expanding
one’s vocabulary and enhancing pronunciation skills, but also offers captivating insights into the
realm of film art, animated productions, and computer games.

Delish (https://www.youtube.com/delish) is an invaluable channel for individuals
seeking to enhance their English language skills. This vlog is solely focused on the art
of cooking. The diverse range of content offered on this platform enables viewers to
acquire knowledge on cooking simple dishes from various countries. Additionally, Delish
provides insightful reviews of intriguing culinary destinations and acquaints viewers
with the culinary customs and practices of renowned individuals. The content caters to
a wide audience, encompassing those interested in expanding their thematic vocabulary,
exploring the culinary traditions of different nations, and gaining insights into the specifics
of local English variants, as the videos are created by authors from several countries
around the world.

Vsauce (https://www.youtube.com/vsaucel) has adopted a popular science style of
presentation that corresponds to the concept of ‘edutainment’, which, together with a wide
range of interesting topics and the charismatic author’s sometimes provocative presentation,
contributes to a large number of views.

Ruri Ohama (https://www.youtube.com/RuriOhama) offers viewers tips on learning English
based on the author’s own experience. An attractive nuance is the provision of psychological
help to those who, for example, are embarrassed to speak English.

Thomas Frank, a renowned YouTuber with a channel named after him (https://www.
youtube.com/Thomasfrank), assists individuals in enhancing their life organisation skills. He
offers valuable guidance on developing efficient strategies that aid in the acquisition of foreign
language proficiency.
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ReallLife English has gained significant popularity as an educational platform for English
language acquisition through the use of feature films and cartoons. New videos are uploaded on
a weekly basis to the channel (https://www.youtube.com/RealLifeEnglish1), catering to learners
of all proficiency levels. Viewers are often drawn to the visual aids incorporated in the main
video, where the authors skillfully integrate new phrases with excerpts from popular songs,
artworks, TV series, and cartoons.

Matt D’Avella (https://www.youtube.com/MattDAvella) gives advice in good English on
how to develop healthy habits, how to become healthier, how to live a minimalist lifestyle, how
to be as productive as possible.

Therefore, English learning vlogs represent a wide range of diversity, encompassing various themes
that form a vibrant spectrum. Individuals have the opportunity to select a topic that resonates with
them, considering factors such as language complexity, visual appeal, and overall educational value.

The use of YouTube video hosting can be considered as an extremely pertinent and
progressive approach to teaching English to students of non-philological specialties. By
incorporating supplementary videos as didactic resources, instructors are able to effectively
demonstrate the subjects covered in class, make the most efficient use of time allocated for
independent study of the material, introduce students to various national variations of the
English language, and broaden their horizons. Visual content serves as a highly effective tool for
learning, enabling students to greatly enhance their vocabulary, acquire idioms and colloquial
expressions commonly used in spoken language, refine their pronunciation, deepen their
linguistic proficiency, and hone their listening and speaking skills.

Certainly, the selection of English-language vlogs extends beyond the ones that have been
discussed. This poses a new challenge for researchers: identifying which content is beneficial
for English language acquisition and can be used as supplementary material for self-study or
classroom activities.

Adherence to Ethical Standards

The use of YouTube videos as a research material is acceptable and complies with the principles
and rules of publication ethics of The Publishing Ethics Resource Kit (PERK) and does not contradict
the principles of academic integrity established by the Committee on Publication Ethics (COPE).
Using data gathered from YouTube adhered to ethical research standards, the ethical guidelines for
digital research from the British Sociological Association, and standards of Social Data Science Lab.
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Modern teachers of foreign languages, working in non-philological specializations, face the challenge
of diversifying didactic materials. The emergence of Web 2.0, technological advancements, and the
information age present a plethora of opportunities to facilitate engaging, efficient, and high-quality
English language learning for both educators and students.

The purpose of the article is to provide an in-depth analysis of English-language YouTube vilogs
encompassing a diverse range of topics, intended for learners of various demographics, including age,
gender, socioeconomic background, and English proficiency level. The study explores the potential of
integrating these YouTube channels into classroom and independent learning activities for students enrolled
in non-philological programs.

Methodology. The research employed a multi-pronged approach. An analysis of existing literature on
the research topic provided insights into the current state of mobile learning research, both domestically
and internationally. A descriptive method enabled the researchers to synthesize the experiences gained
during the exploratory phase. Finally, the synthesis of the gathered data facilitated the formulation and
execution of the research concept.

The study investigates the didactic potential of eleven YouTube channels for fostering English
language learning (as a second foreign language) among students in non-philological programs. A selection
of English-language vlogs has been analysed, encompassing categories such as everyday life (The Cottage
Fairy), education (Lindie Botes, Ruri Ohama, RealLife English), culinary arts (Delish), popular science,
(Geography Now, Smarter Every Day, Vsauce, Thomas Frank, Matt D’Avella), and culture and arts (Chris
Stuckmann). These vlogs cater to a broad audience, varying in terms of age, English proficiency level,
thematic focus, subscriber count, viewership statistics, and uploaded video content. The analysis revealed
that the proposed materials can be seamlessly integrated into the learning process for first-year students
categorized as elementary, pre-intermediate, and intermediate learners.

A unifying characteristic across the examined YouTube channels is the “edutainment” concept.
This approach emphasizes the achievement of educational objectives by combining a gamified learning
experience with the instructional content itself.

The sheer variety of English language learning vlogs empowers learners to select topics that align
with their personal interests, preferred language complexity, and desired level of visual engagement.
Additionally, the content offers valuable knowledge for overall development. For educators, the primary
advantage of YouTube channels lies in their ability to illustrate key lesson topics with engaging video
content delivered by native speakers or individuals who, like the students themselves, have learned English
and can offer practical advice.

Visual content ranks among the most effective pedagogical tools. Strategically chosen YouTube
vlogs can significantly enhance students’ vocabulary development, facilitate the acquisition of idioms and
colloquial speech patterns, improve pronunciation, strengthen linguistic competencies, and refine listening
and speaking skills. Furthermore, the broad thematic range of the content contributes to an expanded
worldview. Students gain exposure to diverse cultural aspects of other countries, acquire new knowledge
about the world, develop effective time management skills, and glean a wealth of valuable and engaging
information.

Conclusion. The integration of English-language YouTube vlogs into the curriculum of non-philological
programs presents a promising avenue for enriching the foreign language learning experience. The
“edutainment” approach fosters a stimulating and interactive learning environment, catering to diverse
learning styles and facilitating the acquisition of essential language skills and knowledge. Further research
is necessary to explore the long-term efficacy of this approach and its impact on student learning outcomes.

OdepxaHo 18.01.2024.
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